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meetthe team

Lili 

Mahita

Elias

The cofounder who
holds it all together.
Content producer,
camera pro, and voice
actress, she brings
everything to life with
precision, while
keeping the team on
track with alpha energy.

 The cofounder with a
flair for the dramatic,

turning wild ideas into
content magic. Actor by

day, voice talent by
night, always adding

humor and creativity to
the mix.

The cofounder who
keeps everything

organized and buzzing.
The master of Trello

and social media, she
attracts followers and

keeps the conversation
flowing effortlessly.



Tools and platformswe used to develop the product

Chat GPT Mid journey Canva Trello
To find the jokes To create pictures

according to the jokes
To create the cards To collaborate and follow

our progress

https://trello.com/b/N6vo05YF/wonders-n2


Tools and platformswe used to promote the product

Instagram Tiktok (+ Capcut) Facebook Whatsapp Linkedin
Debut and Main account

Creation of a community

#

Follow spree

Trendy videos

Young audience

Meta connected app

“older” audience

Communication

Promotion

Working community

https://www.instagram.com/therealblahstogo/
https://www.tiktok.com/@therealblahstogo
https://www.facebook.com/profile.php?id=61571853640895&locale=fr_FR
https://www.linkedin.com/posts/mahita-babu-76731b1b2_blahstogo-digitalsales-innovation-activity-7295522413822279681-xHM-/?utm_source=share&utm_medium=member_desktophttps://www.linkedin.com/posts/mahita-babu-76731b1b2_blahstogo-digitalsales-innovation-activity-7295522413822279681-xHM-/?utm_source=share&utm_medium=member_desktop


ANALYSIS& insights



creationand
Social media selection

Instagram & Tiktok = viral
Facebook & Linkedin = older / professional

promotionprocess
First step: informational posts

Second step: creative

https://www.instagram.com/p/DE7tAZPtFAs/
https://www.instagram.com/p/DFH4xGTOOsf/




Engagement

Friends & Family

Trends

Mainly tiktok

https://www.tiktok.com/@ther
ealblahstogo/video/746267134

7731172630

Follow relevant accounts

Board game pages
Funny pages
Joke pages

Growth strategies implemented

Trello

To track our progress



ProjectResults

Instagram
 - most attractive
 - more viewers
 - easy to use

Tiktok
 - major views
 - trending
 - huge potential

Facebook
 - fewer results
 - not really reachable
 - complex

Linkedin
 - fewer results
 - not a suitable environment
 - maybe too professional

https://www.instagram.com/accounts/insights/?timeframe=90
https://www.tiktok.com/tiktokstudio?dateRange=%7B%22type%22%3A%22fixed%22%2C%22pastDay%22%3A365%7D


Challenges and solutions

Engagement & audience growth

Challenge: gaining traction
Solution: follower engagement
campaign

Platform-specific challenges

Instagram: saturation of content
Tiktok: Viral trends change rapidly
Facebook & Linkedin: lower reach

Managing collaboration & workflow

Challenge: staying on track
Solution: Trello



Keytakeaways



Key takeaways
Successes Failures Lessons learned

Created a unique
and fun product
from scratch

Launched and
managed several
accounts

Built a
community

Underestimated
the time

Not a great
performance on
some posts

Instagram
Growth Strategy
Backfired

Patience, good
things take time

The importance
of audience
engagement

Effective
teamwork >>>



Thank you  for your time!


