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The concept ?“Bring entertainement
and humour to people”

WHAT IS BLAHS TO GO ? 
(PRODUCT OVERVIEW)

The product !
A "Burger Box" containing 100 jokes &

punchlines !
5 joke categories: Lawyers, Dads, Students, Presidents, Tech Tycoon



TOOLS & PLATFORMS USED 



ANALYSIS & INSIGHTS

1.How we selected and structured the
Jokes ? 

3.Planning and executing a social media
strategy

2.Designing an engaging and fun
packaging



INSTAGRAM

Have a look at our networks !
  

LINKEDIN

TIKTOK

https://www.instagram.com/blahs.to.go.off/
https://www.linkedin.com/posts/mathis-lovat-lioult-78a06b223_iaecaen-digitalsales-blahstogo-activity-7287748093591080960-B9tO?utm_source=share&utm_medium=member_desktop&rcm=ACoAAD65ZC4BFu0W9oC8bdR9A9nUVcDl5CBvHfs
https://www.tiktok.com/@blahstogooff


RESULTS & IMPACT

Follower growth (Instagram & LinkedIn).
Engagement rates (Likes, shares, comments).
Post reach & impressions.
What worked best and areas for improvement.



KEY TAKEAWAYS - CONCLUSION 

WHAT WE HAVE LEARNED 
WHAT COULD HAVE BEEN BETTER ? 

How digital tools enhance creativity
The value of teamwork & project coordination
Future opportunities - expanding the concept:
Final thoughts & appreciation:
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